BEN EDMONSON

UI/UX DESIGN PORTFOLIO




Biography

Ben Edmonson, a natural artist, specializes in user interface design & user
experience. He excels at refining complex conceptual ideas into streamlined

workflows & beautiful designs.

Motivated by the unique Ul/UX challenges that startups face, Ben has spent
the last several years passionately working with early-stage companies.

He consciously blends business requirements with design knowing that
great Ul/UX creates a competitive edge in the marketplace.

Education

James Madison University Umbau



Personal Skillset & Tools

Design Process Visual Design Tools

* Origin Sprints * Logo Design « Sketch

» Workshops, Epic Kick-Offs, Roadmaps « Branding * inVision

« UX Architecture * Design Systems « Zeplin

» Personas, Workflows, & Journey Maps « Ul Design * Photoshop
* Wireframes « Ul Style Guides * |llustrator
« Rapid Prototyping * Web Design « Github

« Concept Testing With Users « Landing Pages * Pivotal tracker
* Building Products From Inception « Social Media Graphics * Asana

» Agile Development Life Cycle « Email Templates * IMovie

* Mobile First Principles * Print Design & Marketing  Slack

Design QA Photography & lllustration
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Work Experience

Fintruth
fintruth Senior Designer, June 2018 - Present
- Specialized in technology solutions designed for the financial service sector.

Originate
Designer, October 2016 - January 2018, 1year 4 Months
()riginate - Designed and built powerful software products for Originate & it’s partners.
- Interacted heavily with partner-clients to drive a variety of projects from inception to market-ready product.
- Developed personas, journey maps, wireframes, high-fidelity clickable prototypes & final designs.
- Part of a small "20% time" team that launched aifoundation.com

Stable Technologies - Acquired by Originate

A Partner & Lead Designer, October 2014 - October 2016, 2 Years
- Founding partner, along with four other technologists, forming a fully functional solutions team offering flexible development models.
- Championed our internal passion projects alongside active engagements.

JobHive

Ul/UX Designer, May 2013 - October 2014, 1 Year 7 Months

- Hired as lead Ul/UX designer to build an ambitious product to revolutionize online hiring.

- Empowered users, both employers & job-seekers, with tools & features to humanize the hiring process.

Marketaces
Lead Designer, October 2011 - May 2013, 1 Year 8 Months
marketaces - Came onboard as an intern and quickly ascended to lead designer, became part of a small founding team, that grew into 11 employees and over 7 contractors.

- Created professional branding packages, web applications, & beautiful online experiences.

- Excelled in a fast paced agency-style workplace, balancing multiple projects, clients, & deadlines.
- Crafted and maintained deliverables for both clients and the development team.

- Oversaw and mentored junior designers & interns.



DESIGN PROCESS
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VS

Mobilize > Prioritize > Visualize > Realize




MOBILIZE: UNDERSTAND & EMPATHIZE WITH USERS

Personas

Primary Titan User

Victor Miles

Owner-Operator

Victor is an owner-operator who drives his own truck. He lives in Tennessee and has been driving for over 20 years
now. He leased to buy his truck when he was a company driver over 3 years ago. These days he gets most of his work
from his agent - Russell - who owns a tiny fleet in the area. Unlike company drivers, Victor has the freedom to pick
and choose which loads he wants to take. He values the independence and control this affords him so that he can
take the highest profitability loads and still be home every night to tuck his little girl into bed. Victor takes great
pride in his truck and tries his best to keep up with maintaining it through keeping it clean, taking it in for regular
maintenance, and being diligent about repairs.

Motivations + Drivers

“If a load is less than 8$1.50/mile I don't take it”
Works their own hours

Picks & chooses loads based on price per mile
of the load

Cares deeply for the condition of their truck
Truck is their livelihood

Strategic about their fuel consumption and fuel
milage to optimize profitability

Goals + Needs Painpoints + Frustrations
Keep his vehicle in good condition and drivable  «  The cost of Fuel
ot all times « Being pooled with other drivers in his agent's
Quickly resolving repairs so he can get back to flect for IFTA tracking
driving * Recording and remembering maintenance
Optimize fuel mileage intervals - he does all his recording by hand in

‘ ol W : a notebook “1 keep too much information in

To be home every night to be with his family siy hasd < a ot of i ] e
To be able to focus on driving down"

Time management - Being able to get
everything done and drive to optimize his
income

Owner-Operator

Nashville, TN




Workflows & Journey Mapping
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Epic Prioritization & Roadmappin

Priority Order Epic Description
1 CORE: FMP Integration Lean solution for integrating with FMP to lead the user to Titan
2 CORE: Administration Single sign on with Zed, Roles and Permissions
3 CORE: Vehicle Library Prepopulating with Zed vehicle and fleet data
4 CORE: Notifications Set up universal notifications
5 CCD Connector Enable CCD connector and ability to access CCD data
6 CORE: Vin / Serial Number Decoder Ability to determine manufacturer, etc from a VIN or serial number

Prepopulating with Zed data and allow for data correction

! Sl Export data into standard formats

8 FH: Setup & Onboarding

9 FH: Maintenance Schedule

10 FH: Repairs & Maintenance Performed

11 FH: Service Locator Schedule and Schedule and ‘ Continuous User Testing and Design Iterations
Complete Developer Comblete Design

. User Clickable (oo Iterations on

12 FH: Dashboard Builder User Testing
Research Prototype of Prototype Prototype
Interviews Y

13 FH: Parts Purchasing

b R Titan Platform Titan Platform Build

Ramp-up
15 Product Analytics

IFTA App Build

Fleet Health Build

Analytics Plan Analytics Implementation
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Success Criteria & Risk Mitigation

Criteria Metric

Users to discover apps and connectors that save them money

PRl Continuous user testing to determine user happiness with product

Activate Titan account from within Zed % of Zed users who logged into Titan account for the first time

Activation Completion of onboarding process % of acquired users complete onboarding process

Retention Sign ins per week

- Vehicle Pageviews
- Vehicle Information Updates

Engagement
- Enable Connector (CCD)
- Other Configurations Clear roadmap, alpha, beta, MVP

Test chat on marketing site
g We might run out of $SS (Scope creep) Brian, Angie, Everyone Road-mepping session in 8 weeks
‘Tell other Zed users about Titan' OR Net Promoter Que Keep investors happy

Risk Assue Owner Actions Probability / Impact

High Impact / High Risk

- Download revenue generating apps 9
- Enable revenue generating connectors

Concept test with small service Co only

Not narrowing in enough on user t Ben, Angie . :
" 9 ype g Document across service types, narrow in farther if no clear themes

High Impact / High Risk

Task Success User should be able to query the library

10 Unsuccessful launch Theresa, Russ Go to market strategy High Impact / High Risk

KEY METRIC —e

Don't find a way to create revenue past subscription CEOs don't log back in

Make sure we can extract the data timely CEOs don't spend SSS when doing poorly or worry when doing well

Strategic acquisitions Targeting people who wont pay

Validating our pricing model Try to do too much with MVP

Company using QB wrong - garbage in = garbage out Only a $100mm sale

Bring to light controllers issues Providing ongoing value to CEOS

We don't clearly articulate what we do



Core Design Workflow

ZEPLIN

£

W Sketch mVISlcn

Wireframes, Visual Design Prototyping, Collaboration, User Testing Final Ul, Development Handoff,
Assets & Components

10



Sketching
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VISUALIZE: BEGIN TO REFINE

Wireframes
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Rapid Prototyping
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Final Design System & Development Handoff
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PROJECTS
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Current Holdings
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$1,250,345 $5,250,345

Fintruth
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$111,889 4% $39,889 ra4 $21,889 14 $21,889 s+«

Fintruth 1s an Al driven cashflow
management tool that helps companies Pending Review
identity fraud and waste.

Starbucks Andrew Johnson $333.08

Starbucks Andrew Johnson $333.08

All Transactions

Starbucks Andrew Johnson $12.56
Starbucks Andrew Johnson $12.56 /
Starbucks Andrew Johnson $12.56 322’343
Starbucks * Andrew Johnson $12.56
Starbucks * Andrew Johnson $12.56
Waste and Potential Fraud
Starbucks Andrew Johnson $12.56 Expense Category
Starbucks Andrew Johnson $12.56 Vendor
Starbucks * Andrew Johnson $12.56 Employee




CLOS

Collector Locutory Office System or CLOS
(klohz)

A tool for the Accounts Recelvable
Management (ARM) industry to aid in
collections.

CLOS brings together portfolio management,
account management, and payment
processing In a streamlined and comfortable
User experience.
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BRIAN BECKMAN

LEADERBOARD

Wy

ALEXA CHAMBERS
Collector

$45,520

COoLLECTED

RODNEY GARRETT
Collector

$37,183
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LORI ADAMS

Collector

$33,754

COLLECTED
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$19,745

$19,590

PDCS AMOUNT
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SELECTED WORKS

Tappian

Tapplian equalizes competitive advantage in
volatile oll & gas markets.

Tapplan provides analytics and expertise to
stabilize revenue and cash flows while
maximizing profit and reducing exposure to
market fluctuation.

Tapplan was formed to directly benefit
oroducers, end users, private equity
sponsors, and small to mid sized banks.
utilizing bespoke strategies for each
customer.

% TAPPIAN

CAS»ROARD

TRASH COW WAl OoN

302018 '
2 et 4 BAN X —ed ~
272018 3 BANK Cleanng Agent 20,000 /22018 af3Va0e NYMEX SWap . 45
4 Customer 4 BANK 20000 8/v2018 IVION NYMEX YWap
3/12/2018 5 Clearing Agent BANK %0.000 4/U2018 6/30/2018 NYMEX SWaD . 445
M2/20 6 BANK Customer 2
/2018 T BANK Clear¥
g B s TAPPIAN
DASHBOARD MARK TO MARKE Y POSITION REPONRTING
JTTIr20Ns 9 Clearing Agent BANK
0 RANK Custo

VA0S n BANK Clean

2 Customer 4 BANK MARK To MARKE" Select Account -

$74,760 $33,260

$(41,500)

V272018 3 Clearing Agent BANK TOTAL MIM GAIN TOTAL NET OFTION PREMIUM TOTAL NET MM GAIN
. et " cusTomeErs
2/8/2018 " BANK Cleart s LONS / GAN MASE TO MARuEY NV G S Wy
4/9/2018 % Customer 1 BANK Bank Gain Customer 1 $26,520.00 - $26,520
4/8/2018 7 Clearing Agent BANK Bank Loss Customer 2 $(48.,720.00) - $(48,720.
18 BANK Custo Bank Loss Customer 3
AI208 e BANK Cleart  pank Loss Customer 4 $(56,509.00) $69,000.00 $12,9401
2018 QSt0 Cutomer Total $(78,709.00) $69,000.00 $(9,700.

| X TAPPIAN

POSITION REPORTING

Bank L

Posrrlo~ REPOR""NG Select Accoumt -

L e
= Q
L ~
SILECT  THADE 0 COUNTEN PARTHS ASSOCIATID COUNTERPARTES
JJJJJJJJJJJJJJJJJJ
6  Clearing Agent Clearing Agent -1 1 =1
30 Counterparty 1 Counterparty 1 -2 -2-2-2-2-2

Counterparty 4
Counterparty 2 Clearin g Agent 1 -1
Counterparty 2 Counterparty 1 «2 «2 <2 <2 -2 -2

Counterparty ¥

Cleaning Agent

Clearing Agent

v -4 > " .- w »



Gametime

Gamelime is a gaming scheduler and
messenger that allows you to alert your
friends when you log on to play.

Many games and platforms have companion
apps, but you need to actively look up each
in order to get a full view of who's playing
what. With Gamelime, you actively and
passively recelve iInformation that helps you
coordinate with your friends In a single place.
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Peak Physique

Peak Physigue Is a fithess tracker that
provides the tools to assist bodybuilders and
fithess professionals track all of their nutrition
and workout activity quickly and easily.

PEAK PHYSIQUE




SELECTED WORKS

PEAK PHYSIQUE

Mobile User Interface
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» 'Q(‘“ MICHELLE LEWIN
3 &
L | \ N 3 L —

Y BODYWEIGHT

WEIGHT BODYFAT

§
125“)5 o 18x
o O -0 A MMA CONDITIONING
rotein arbs ats 15% bl o :
JAY CUTLER 200g 1759 75g $36.99

BODYFAT

PROOCF e FITNESS

#PardonMyFrench

#WhatAreThose?

Gallery

Learn More
#lightweight

$29

A-HD Elite™

»
' 1.3k \;) 291




Jobhive

Our vision Is to empower people with tools to
make online hiring human.







SELECTED BRANDS
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THANKYOQU

EDMONSBW@GMAIL.COM
BENEDMONSON.NET




